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Marketings un inovacijas uzneémuma konkurétspéjai
un ilgtspéjai / Marketing and Innovations for
Corporate Competitiveness and Sustainability
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Tuesday, 14 April 2026, 11.00 a.m
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Programma | Programme

Kafijas pauze,diskusijas | Coffee, discussions

Konferences atklasana | Opening speech

Prof. Anda Batraga
University of Latvia
Latvijas Universitate

Sekcija | Session

Opening, main results of priority project
Atklasana, prioritaras temas galvenie rezultati

Vaditajs | Chair: Anda Batraga, Jelena Salkovska, Liga Braslina

Katrina Kellerte

Prof. Anda Batraga
Prof. Jelena Salkovska
University of Latvia
Latvijas Universitate

Maija Dobele
Jelizaveta Prilucka
University of Latvia
Latvijas Universitate

Latvijas maksliga intelekta kapacitate valsts parvaldée
starptautisko indeksu griezuma: salidzinoSa analize ar
Baltijas un Ziemelvalstim

Latvia's artificial intelligence capacity in public administration in
international indices: a comparative analysis with the Baltic and
Nordic countries

Digitalais marketings ka organizacijas kulturas parveides
instruments gimenes uznpémumu paaudzu mainas procesa
Digital marketing as a tool for transforming organizational culture
in the process of generational change in family businesses



11.45-12.00

12.00-12.15

12.15-12.30

12.30-12.45

12.45-13.00

13.00-13.15

Barba Lielbarde
Salvis Lielbardis
University of Latvia
Latvijas Universitate

Maija Dobele
University of Latvia
Latvijas Universitate

Laima Braslina
Riga Stradins University
Rigas Stradina universitate

Liga Braslina

Prof. Anda Batraga
Girts Braslin$
University of Latvia
Latvijas Universitate

Eduards Braslins
Riga State Gymnasium No. 1
Rigas Valsts 1. gimnazija

Kristine Rozniece
SIA Tamro
Tamro Ltd.

Prof. Jelena Salkovska
University of Latvia
Latvijas Universitate

Elina Petrovska
University of Latvia
Latvijas Universitate

Elizabete Jankovi€a

Darta Bérzina

Riga State Gymnasium No. 1
Rigas Valsts 1. gimnazija

Liga Braslina

Digitala transformacija un darba organizacijas attistiba
Latvijas mazo un vidéjo uznémumu sektora: tendencu
analize no 2021. gada lidz 2024. gadam

Digital transformation and evolution of work organisation in
Latvian small and medium-sized enterprises sector: trend
analysis from 2021 to 2024

No dibinataja intuicijas lidz gimenes stratégijai: Iémumu
pienemsSanas formu evoliicija un organizacijas kultiras
parmainas gimenes uzn@mumos

From founder intuition to family strategy: the evolution of decision-
making forms and organizational culture change in family
businesses

Kakla un plecu zonas vingrinajumu kompleksa efektivitate 17
gadus vecu virieSu stajas korekcijai - fotogrammetrija
balstits zemu izmaksu risinajums  cilvekkapitala
produktivitates veicinasanai

Effectiveness of a set of neck and shoulder exercises for posture
correction in 17-year-old males — a low-cost photogrammetry-
based solution for promoting human capital productivity

E-komercijas attistibas ietekme uz aptieku konkurétspéju
Latvija

The impact of e-commerce development on the competitiveness
of pharmacies in Latvia

Gataviba inovacijam valsts kapitalsabiedribas
Innovation Readiness in State-Owned Enterprises

Biologiskie riski ka neredzams faktors uznémumu
konkurétspéja un ilgtspéja - empirisks gadijums no partikas
vides drosibas Latvija

Biological risks as an invisible factor in business competitiveness
and sustainability — an empirical case study from food safety in
Latvia



13.15-13.30

13.30-13.45

13.45-14.00

14.00-14.30

14.30-15.00

Artars Stalazs
University of Latvia
Latvijas Universitate

Laima Braslina
Riga Stradins University
Riga Stradina Universitate

Prof. Anda Batraga
Liga Braslina

Girts Braslins
Martin$ Danusévics
Prof. Inta Mierina
University of Latvia
Latvijas Universitate

Eduards Braslins
Riga State Gymnasium No. 1
Rigas Valsts 1. gimnazija

Agnija Greizina
University of Latvia
Latvijas Universitate

Liene Kaibe

Prof. Anda Batraga
Prof. Jelena Salkovska
University of Latvia
Latvijas Universitate

Noslégums, diskusijas
Conclusions, discussions

Kafijas pauze, diskusijas/
Coffee break, discussions

Arstniecibas personala pieejamiba un neapmierinata
vajadziba péc mediciniskajiem pakalpojumiem Latvija -
Baltijas un ES salidzinoSa analize ka cilvekkapitala
konkurétspéjas indikators

Availability of medical personnel and unmet demand for medical
services in Latvia — a comparative analysis of the Baltic States
and the EU as an indicator of human capital competitiveness

Konkurences struktura reguléta tirga: cenu signalu loma un
marketinga riska faktori aptieku mazumtirdznieciba
Competitive structure in a regulated market: the role of price

signals and marketing risk factors in pharmacy retailing

Maksliga intelekta izmantoSana uzpémumu digitala
marketinga komunikacija

The use of artificial intelligence in corporate digital marketing
communications



llgvars Rukers
Nora Batraga
University of Latvia
Latvijas Universitate

Maruta Seiere
University of Latvia
Latvijas Universitate

Eduards Aksjonenko

Prof. Tatjana Volkova
Marta Kontina

Artars Aleksandrs Bindars
Didzis Rutitis

Banking School of the
University of Latvia

Latvijas Universitates Banku
augstskola

Prof. Jelena Salkovska
Prof. Anda Batraga
Liene Kaibe

University of Latvia
Latvijas Universitate

Laila Stabulniece
University of Latvia
Latvijas Universitate

Stenda referati

Maksliga intelekta ietekme marketinga procesu vadiba:
integréts spéju modelis uzpnémuma konkurétspéjas
stiprinasanai

The impact of artificial intelligence on marketing process
management: an integrated capability model for strengthening
corporate competitiveness

Privato prec¢u zimolu ietekme uz produktu kategoriju vadibas
efektivitati aptieku mazumtirdznieciba
The impact of private labels on the effectiveness of product
category management in pharmacy retail

Korporativas identitates, digitalas transformacijas un
ilgtspéjas integracija MVU: empiriska validacija un praktisku
vadliniju izstrade
Integration of corporate identity, digital transformation, and
sustainability in SMEs: empirical validation and development of
practical guidelines

Privato zimolu attistibas dinamika mazumtirdznieciba:
patéretaju attieksmes dimensija (Latvijas piemeéra
salidzinosa analize)

The dynamics of private label development in retail: the consumer
attitude dimension (a comparative analysis of the Latvian
example)



